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SECTION-A
I. Answer any FIVE of the following. Each question carries TWO marks. (5x2=10)

3YNS dreyde d BF RO evB0d. B8 BT 0w HTRD VOBNRYRY BeoDHLIT.

a. What is Marketing?
edeedort oorveD?

b. Who is a Consumer?
Meo,®3d) 03rod)?

c. Give the meaning of Societal Marketing concept.
Do rerd8 Sredredort OB Fab WBFSTY Jed.

d. What are the challenges of E-business?
@-dédmdd VDN AVOYR)?

e. State the meaning of Branding?
u@éoaon‘s BB, 39?

f. What is Relationship Marketing?
R0 IyeBeedornt oBTeD?

g. What is Personal Selling?
;0038 Sre0eEs D0TTeRD?

SECTION-B

1. Answer any FOUR of the following. Each question carries FIVE marks. (4x5=20)
3YNS arede Joew, BZ AV evZd. B3 &F alw DT WOBNYI B OODLBT.
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2. Explain any four recent trends in Marketing.

SrodeLlort=Y deds ot My, FHANYR) ISOL.

3. What are the benefits of Market Segmentation?
D3, JFIod BjadeeRsnivesd?

4. Briefly explain any four pricing strategies.
odrodce Feew, 2383 BoZRY, Sogdmen SO,

5. Explain the new product development stages.
B VB VT BoBNYRY SO

6. List the reasons for new product failures.
BRR GVUBR B,BONOM FITENYRY, Bed Frob.

SECTION-C

I11. Answer any TWO of the following. Each question carries TWELVE marks. (2x12=24)
BYNS aredTe o8 &F ert su8dd. &3S &), 0w B S Wo3NHRY, BRoBDIT.

7. Describe the elements of Marketing Mix.
Sredeedont BT 903NTRY, ASOR.

8. What is Product Life Cycle? Describe the stages of the Product Life Cycle.
VS I, VeSS T Q0BTERD? BV Y RSB WFTW BOSNYRY, IS0,

9. What is Market Segmentation? Explain the bases for Market Segmentation.
oth3ed, eI ©0BTeRDH? Fedhded, iR ab BTesnRYR), SO

SECTION-D
IVV. Answer any ONE of the following questions. Each question carries SIX Marks.  (1x6=6)
3YNS adrezse 2.0 FF 1T evZ0. B3 ol B ©0BRY, B oBHST.

10. Present the imaginary data related to Consumer Behaviour towards Home Appliances in your locality.
A, FBeBBO RyBeeEdeeN suEsTears! ST MyHBT SSERIT FoWOPIT 590, AS BetIom

BRSSO

10. Analyze the marketing environment of your locality and identify need, wants and purchasing power of

customer.
A, FPeaD D) HDITE3 BB D) MYBBT OLDWIZD TIDFFSD, ehBed, SOTTT

bR SAbO AFeAd.

*kkkkk



